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Introduction and Rationale
The Master Family & Consumer Sciences Volunteer Program was developed through a partnership
with the U.S. Department of Agriculture, National Institute of Food and Agriculture, Division of
Family & Consumer Sciences and Montana State University Extension. Appreciation is expressed to
faculty and staff of Virginia Cooperative Extension for their contributions to this project.
Volunteers are a vital part of the Cooperative
Extension System and organizing a strong volunteer
base is essential to its mission. Volunteers enable
Extension to serve more participants through program
delivery, ensure the relevancy of programs, and
interpret the value of Extension to stakeholders.
Through the involvement of volunteers, paid staff can
be more effective in achieving the educational mission.
Therefore, it is critical that volunteers understand
Cooperative Extension and core program areas of
Family & Consumer Sciences as well as their unique
responsibilities of being a volunteer.

“it is critical that
volunteers understand
Cooperative Extension
and core areas of
Family & Consumer
Sciences”

To strengthen Family & Consumer Sciences support, existing and new master volunteers need to
receive core training. This core training is accomplished through the implementation of the Master
Family & Consumer Sciences Volunteer Program, which can be completed in approximately 8 hours
through online or group training.
Existing subject matter curricula, which are being used to train volunteers, will continue to be
implemented. The Master Family & Consumer Sciences Volunteer Program model brings all existing
and new volunteer programs under one umbrella through core training. If Cooperative Extension
in your state already has existing Master Volunteer training, utilize this training program as the
overarching framework and structure existing volunteer specialty training programs under this
initiative.

Materials include:


Grab and Go planning toolkit, including flash
drive with files
Leader’s Activity Guide
Three modules consisting of 12 Master Family &
Consumer Sciences Volunteer Lessons
Support website:
http://www.masterFCSvolunteerprogram.info
On‐line directory of successful Master Programs
Evaluation tools (Pretest and Post test)
Training Evaluation for use by Educators
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Background
What is the Master Family & Consumer Sciences Volunteer Program?
The Master Family & Consumer Sciences Volunteer Program provides core training that increases
the capacity of Extension volunteers to help people make informed decisions, enhance their quality
of living, and meet unique challenges affecting their families, farms, communities, and the
economy.

What is the purpose of the program?
The purpose of the Master Family & Consumer Sciences program is threefold:

To build Family & Consumer Sciences capacity through recruiting/training and the
utilization of volunteers.

To structure existing and new Family & Consumer Sciences Volunteer Programs under one
umbrella.

To increase the visibility of Family & Consumer Sciences through the delivery of the
program by volunteers.

What are the program objectives?
Program objectives of the Master Family & Consumer Sciences program are:

Provide a structure for core training of volunteers

Enhance the awareness of the Cooperative Extension; Leadership & Public Policy; and
Marketing & Branding of Family & Consumer Sciences

Engage and involve community volunteers in the outreach efforts of state and county
Extension Family & Consumer Sciences programs

What are the benefits of the Master Family & Consumer Sciences Volunteer
Program?
Implementing the Master Family & Consumer Sciences Program will enhance educators’
effectiveness through utilization of trained volunteers. Volunteers, who participate in the program,
are engaged in a comprehensive background and training about Cooperative Extension, Leadership
& Public Policy, and Family & Consumer Sciences before getting involved as a volunteer. This
training provides structure and materials to be effective in the role as a volunteer. Thus, volunteers
will better understand how their service connects to community groups and individuals that share
a common interest to work in Family & Consumer Science programs. Volunteers will experience a
sense of accomplishment through their participation in the program. Educators are encouraged to
recognize volunteers with a “Certificate of Achievement.” Participation by Extension professionals
will support a national website platform to share highlights of volunteer efforts. A national award
will be given annually by United States Department of Agriculture, National Institute of Food &
Agriculture, Division of Family & Consumer Sciences to recognize the outstanding accomplishments
of professionals utilizing this program.
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Getting Started
This Leader’s Activity Guide is designed to assist Extension Family &
Consumer Sciences professionals with course planning materials and
training essentials in conducting workshops for adult volunteers. The
Master Family & Consumer Sciences Volunteer Program provides
information to educate volunteers to strengthen families, farms,
communities and the economy through programs and services.
Family & Consumer Sciences provides diverse educational resources
specifically designed to help people learn critical thinking and problem
solving skills to make informed decisions to enhance their health, well‐
being, and quality of living.
United States Department of Agriculture, National Institute of Food and
Agriculture, Division of Family & Consumer Sciences six core areas are:
Rural Vitality, Financial Capability, Nutrition and Health Literacy, Home
Safety and Energy Efficiency, Child and Family Resiliency, Disaster
Preparedness/Response. While all areas of may not be offered in every
state, the six core areas of Family & Consumer Sciences are identified at
the national level and accomplished at the state and local levels.
Extension volunteers are a vital resource—they are active participants who provide an invaluable service.
Volunteers expand and make available education and resources to community members who might not
otherwise be served. Volunteers educate and motivate people to increase their knowledge and skills in a
particular discipline for informed decision making and behavior change.
This program can be utilized by volunteers as a self‐paced, on‐line learning tool or it can be facilitated through
group learning sessions by educators. This publication provides a concrete set of materials to train volunteers.
Whether on‐line or in a group setting, this training will help volunteers understand the program and the role of
volunteering. Training also establishes a minimum competency and a necessary level of proficiency that all
volunteers are expected to obtain. To provide a comprehensive and accurate foundation of Extension, Family
& Consumer Sciences and volunteer fundamentals, the Master Family & Consumer Sciences Volunteer Program
content was developed with input from Extension Family & Consumer Sciences professionals and volunteers
across the nation. Volunteers can use these tools to enable Extension to respond quickly to reach diverse
audiences and to assist people whose access to services is limited, especially vulnerable populations.
Thank you for coordinating the Master Family & Consumer Sciences Volunteer Program. Through this program,
you will encourage and empower volunteers to address challenging and pressing issues that can affect people’s
lives, while creating understanding about the important connections between food, health, agriculture, people,
and communities.

Training & Structure
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How does the program work?
The Master Family & Consumer Sciences Volunteer Program provides the foundational training for
volunteers to learn about Cooperative Extension, including the history and core areas of Family &
Consumer Sciences; Leadership & Public Policy explaining functions and unique roles of volunteering;
and Marketing & Branding of Family & Consumer Sciences to tell our story more effectively. Before
becoming involved with a specific Family & Consumer Sciences Volunteer initiative, Cooperative
Extension staff should coordinate training, either through on‐line, self‐paced learning for volunteers or
teach a series of classes to train volunteers.
While the amount of time spent on each lesson will determined by the instructor and participants, each
program lesson can be completed in a range of 30‐75 minutes, depending on level of participation.
Classroom participation enhances the educational understanding as students are encouraged to
network and share their own experiences, thereby learning from each other. As another viable option,
Master Family & Consumer Sciences Volunteer Program coordinators may offer volunteers a self‐paced,
online preference for reviewing the lessons. Self‐paced PowerPoint lessons with voice‐over embedded
script are available on the program website: http://www.masterFCSvolunteerprogram.info. Following
the completion of the lessons, educators are encouraged to assess volunteer level of competency. At
the discretion of the program coordinator, the volunteer may participate in local Family & Consumer
Sciences related Master Volunteer specialty training.

How is the program structured?
The Master Family & Consumer Sciences Volunteer Program contains three modules. Figure 1 displays
the organization of these modules that includes 12 lessons. Each lesson, as shown in Figure 2, includes:
1) PowerPoint slides with information and discussion points; 2) Engaging activities that stimulate
interests in a range of topics related to Family & Consumer Sciences; 3) Website links for more
information; and 4) Post tests to assess volunteer learning of the content.

Figure 2. Lesson components

Figure 1. Master Family & Consumer Sciences modules and lessons
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Preparing for Delivery
Engaging Adult Learners
When teaching adult learners, educators must consider the process by which they learn. Adult
education can be defined as the set of specific skills and associated
Engaging Adult
knowledge geared towards the educational development of adults.
Compared to school‐age children, adults have special needs and
Learners
requirements as learners that differ from youth. Motivating adults comes
with a different set of techniques and approaches that must take into
Connect with your
account their unique problems, needs, interests and expectations.
volunteers by delivering
Adults bring to the learning experience previous knowledge along with
certain thoughts and feelings that influence how he or she will learn. Thus,
the learning process must reflect how an adult perceives the material and
themselves. Effective adult education uses approaches to learning that are
problem‐based and collaborative, rather than lecture based approaches.
Adults also appreciate an equal exchange between the teacher and learner.
According to Knowles, Holton, & Swanson (2012) as illustrated in Figure 3,
to best reach adults, there are five key factors you should focus on in
preparation for delivering lessons:

course material that is:
•
•
•
•
•

Relevant
Practical
Welcoming
Engaging
Respectful

Figure 3. Engaging Adult Leaners
Adapted from Knowles, Holton, & Swanson
(2012). The adult learner 6th ed.

1. Relevant: The material presented should be relevant to the learner by
recognizing the unique background and experiences of learners.
2. Practical: The material presented should be practical and have immediate
usefulness to learners.
3. Welcoming: The material presented should be welcoming so all learners feel
safe to participate.
4. Engaging: The training environment should be engaging.
5. Respectful: The training environment should be presented in a respectful
manner, where learners have an opportunity to share their experiences.

Teaching Successful Lessons
Merriam and Caffarella (1999) suggest that
"learning is a personal process…the context of
adult life and the social context shape what an
adult needs and wants to learn and, to a
somewhat lesser extent, when and where learning
takes place" (p. 1).
People often remember more when they practice
or use their learning compared to when they just
read or hear information. The amount of
information we remember is in direct proportion
to the amount of involvement we had in the
learning. The Cone of Learning, illustrated in
Figure 4,
Figure 4. Cone of Learning
Adapted from Dale (1969), Audiovisual methods in teaching,
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shows that we tend to remember only about 10 percent of what we read. Our memory increases when
we hear and see something together—like watching a movie or going to an exhibit. We remember
about 90 percent of what we say and do, like practicing what we learned. This is important for you to
recognize as you deliver training to your adult learners. Choosing the appropriate methods for delivery
is critical in increasing retention.
specific problems, issues, or questions that
evolved from the activity. Ask participants to
identify similarities or differences, patterns, and
outcomes of the trial and error process through
critical thinking and analysis. Discuss specific
problems, issues, and questions that volunteers
generate based on the activity. Use questions to
help volunteers to process learning through
group activity or individual reflection.

Presenting Successful Lessons
Each of the twelve lessons is vital to the
development of volunteers. Facilitating successful
lessons will depend upon your ability to create an
environment where volunteers use experience to,
share, process, generalize, and apply their learning
as shown in Figure 5. This is based on Experiential
Learning Theory (Kolb, 1984) .
Experience
Begin with concrete experience.
Involve volunteers in both
group and individual activities
to address learning by
“doing.” Choose learning
experiences that will enhance
learning by using personal
involvement and interaction.
Include activities that encourage
learners to experience: the
unfamiliar; the uncomfortable;
discovery and first‐time exposure;
complex problem‐solving; and the
possibility of failure.

Experience

Generalize
Reinforce learning by assisting
volunteers to identify principles or
Apply
Share
guidelines that can be used in
Presenting
real‐life situations. Link the
Successful
Lessons
discussion to the general trends or
shared experiences and lessons in
the activity. Generalize the key
Generalize
Process
concepts formed through the
experience and identify where the
lesson might apply.
Figure 5: Presenting Successful Lessons

Apply
Support volunteers to cement their
experience by applying learning to everyday
situations. Encourage participants to understand
why the lesson is beneficial to roles of volunteers.
Use activities and discussion to apply knowledge
to specific challenges. Pinpoint appropriate
behaviors and thinking that can arise from the
experience. Use interactive activities such as
solving complex problems, role‐play and
modeling, goal setting, and identifying behavior
change. Finally, encourage volunteers to take
responsibility for their learning.

Share
Next, empower participants to discuss the
experience and share their reactions regarding
what they have learned. Ask them to reflect. Use
open‐ended questions to allow volunteers to
speak freely. Acknowledge ideas. Allow time for
volunteers to share responses and to ask
questions to each other. Finally, avoid having the
leader answer all of the questions—it is important
that volunteers identify outcomes for themselves.

Curriculum Development for Issues Programming, a National
Handbook For Extension Youth Development Professionals,
Extension Service, U.S. Department of Agriculture

Process
Use discussion to increase volunteers’
understanding of the content. Talk about
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Lesson Plan Model
The Leader’s Activity Guide provides content to train volunteers to learn about Cooperative Extension,
including the history and core areas of Family & Consumer Sciences; Leadership & Public Policy and
function and unique roles of volunteering, and Marketing & Branding of Family & Consumer Sciences.
Each of the twelve lessons includes materials vital to the development of volunteers. Each lesson follows a
systematic format and is organized by a lesson plan model (Figure 6), including: Rationale; Time;
Objectives; Activities; Evaluation; and Feedback. An icebreaker activity can help a group to get acquainted,
motivated, and to reinforce learning. Examples of ice breaker activities are included in Appendix A.
Rationale – What is the purpose?
The Rationale section provides a brief description regarding the overall educational purpose for the
lesson. The rationale clearly defines and connects the material to the roles of volunteers.
Time – Approximately, how long will this lesson
take?
The Time section provides an approximate measure
of how long it will take to engage in or deliver the
lesson. Timing for the lesson will depend on the
extent the content is discussed.

Figure 6. Lesson Plan Model

Objectives – What is the learning to be achieved?
The Objectives section details what volunteers are
expected to learn from the lesson. Learning objectives
help put the goal of the lesson in specific, concrete,
measurable terms.

Feedback
Activities – What will be done to promote learning?
The Activities section explains what volunteers will do
during and at the end the lesson. These activities
help to reinforce the learning objectives and provide
opportunities to explore or discuss the information in
more detail. Also included here are related websites
referenced in the lesson.

Corrective
Confirmation

Figure 6. Lesson Model Planning
Adapted from Stolovitch and Keeps (2011). Telling ain't training: Why
training fails, what makes training successful, how you and your learners
can achieve astonishing result ( 2nd Ed.).

Evaluation – How will comprehension be measured?
The Evaluation section provides post test questions designed to measure volunteers’ level of
competence regarding learning objectives after participation in a lesson.

Feedback – What was learned? What are the key concepts?
The Feedback section reinforces important and concluding statements, including key concepts,
which should have been retained during the learning process. Encourage volunteers to provide
feedback both during and at the end of each lesson. Examining feedback will determine
confirmation of learning and comprehension or correction to signal if it is appropriate to provide
supplemental discussion regarding the lesson.
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References in PowerPoint Presentations
The Master Family & Consumer Sciences program was developed using a variety of sources to provide
sound evidence to support and strengthen lesson material. At the end of each lesson in the
PowerPoint slides, a list of references is provided to give specific details of these sources. You are
encouraged to access these sources for more information regarding lesson materials.

Customizing Lesson Materials
To provide a comprehensive and accurate foundation of Extension, Family & Consumer Sciences and
volunteer fundamentals, the Master Family & Consumer Sciences Volunteer Program content was
developed with input from Extension professionals and volunteers across the nation. To maintain the
integrity of the Master Family & Consumer Sciences Volunteer Program, changing lesson objectives
and deleting information from the lessons is discouraged. However, to ensure all materials include
local relevant and unique information and perhaps photos, Extension professionals are encouraged to
add to the lessons. Each PowerPoint title slide provides space for customization of your personal
contact and locality information. Lesson materials may be supplemented with information to be more
specific to a particular content area or to meet the needs of your volunteers. For example,
incorporating issues and examples that are unique to your local community may assist your volunteers
to be a more effective resource. PowerPoint slides are password protected so they can only be edited
by Extension professionals. To gain access to edit slides, please contact Montana State University
Extension Family & Consumer Sciences Program, (406) 994‐3451 or
http://www.masterFCSvolunteerprogram.info.

Pretest
The Master Family & Consumer Sciences Volunteer Program includes a 25‐question pretest
self‐assessment that can help you to determine volunteers’ level of competency before they
participate in the training course. The pretest will enable educators to measure volunteers’ current
knowledge base and any gaps in understanding. Volunteer performance on the pre‐assessment may
highlight areas for more specific discussion or compel inclusion of additional information in the
planned unit lesson materials. The pretest can be administered either electronically or on paper.
Choose the best method that fits the needs of your course and volunteers. For your use, pretest
questions with answers are provided in Appendix B and on the flash drive in the Toolkit. The pretest is
also available using the following link: http://www.masterFCSvolunteerprogram.info.

Post test
Post test questions are included at the end of each lesson of the PowerPoint visuals. Answers to the
post test questions are provided in the lesson outlines, pages 16‐33, included in this guide. Secondly,
the post test questions can also be administered electronically in an interactive mode from the
following link: http://www.masterFCSvolunteerprogram.info.
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Training Evaluation
To evaluate the quality of learning in the Master Family & Consumer Sciences Volunteer Program,
educators are encouraged to gather feedback and evidence through the training evaluation tool. The
training evaluation should be used at the completion of the program. This assessment will give
educators feedback on program delivery, allow participants to gauge their progress of learning, and
provide an opportunity for volunteers to make suggestions for improvement. For your use, the
training evaluation tool is located in Appendix C of this guide and on the flash drive in the Toolkit.
http://www.masterfcsvolunteerprogram.info/Documents/Training%20Evaluation.pdf

Certificate of Achievement
A certificate of achievement is included for volunteer recognition in Appendix D. Volunteer
recognition acknowledges accomplishments, reinforces efforts and is a sign of appreciation.
Recognition of achievement is an important component of the Master Family & Consumer Sciences
Volunteer Program. Educators are encouraged to provide certificates to participants after they
complete the program. It is also nice to recognize volunteers at formal events, such as during National
Volunteer Week in April each year or whenever your office coordinates a recognition event. For your
use, the certificate of achievement is located in Appendix D of this guide on the flash drive in the
Toolkit.

Questions and Comments
Thank you for coordinating the Master Family & Consumer Sciences Volunteer Program. If you have
any questions or comments regarding the program or contents of this Toolkit, please feel free to
contact: Montana State University Extension Family & Consumer Sciences Program, (406) 994‐3451 or
http://www.masterFCSvolunteerprogram.info.
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Volunteer Management Database
Volunteer Management Database (VMD)
The Volunteer Management Database is maintained by Montana State University Extension and
includes Knowledge Areas used by United States Department of Agriculture, National Institute of
Food and Agriculture (USDA NIFA) to show impact in specific Extension program areas. This
database system further enhances our achievements through highlighting the depth of volunteer
activities that support Family & Consumer Sciences programs on a county, state, and national level.
We understand and appreciate the valuable service and contributions of volunteers. Volunteer
service and contributions increase the capacity and delivery of Family & Consumer Sciences
programs. To maximize reporting of service and contributions, the Volunteer Management
Database(VMD) was developed. This online national system allows Extension educators, who
implement the Master Family & Consumer Sciences Volunteer Program, to keep track of volunteer
activities and report them to the state and federal funding partners. Documenting your volunteer
activities helps Extension to be able to manage and record the service and impact to your local
communities. The primary information that will be captured by the VMD includes:







State entering the report
Person/Contact entering report & contact information
Title of Master Program
Master Program Contact/Coordinator if different from person entering report
Description of Master Program (limit to 200 characters)
Scope of Master Volunteer Program – county, state, multi‐state



USDA NIFA Family & Consumer Sciences Core Area of Master Program (choose one)

Advancing Rural Vitality

Increasing Financial Capability

Enhancing Nutrition and Health Literacy

Enhancing Home Safety and Energy Efficiency

Supporting Child and Family Resiliency

Increasing Disaster Preparedness and Response



NIFA Knowledge Area classification (choose one)
For more information regarding NIFA Knowledge area classifications visit:
http://www.csrees.usda.gov/business/reporting/pdf/os_knowledge_area_class.pdf

111. Conservation and Efficient Use of Water

601: Economics of Agricultural Production and Farm Management

607: Consumer Economics

608: Community Resource Planning and Development

703. Nutrition Education and Behavior

712. Protect Food from Contamination by Pathogenic Microorganisms, Parasites, and Naturally Occurring Toxins

723: Hazards to Human Health and Safety

724: Healthy Lifestyles

801: Individual and Family Resource Management

802: Human Development and Family Well‐Being

803: Sociological and Technological Change Affecting Individuals, Families, and Communities

804: Human Environmental Issues Concerning Apparel, Textiles, and Residential and Commercial Structures

805: Community Institutions, Health, and Social Services



Number of volunteers involved in the Master Volunteer Program



Number of people served with the Master Volunteer Program




Demographics of volunteers and audience served (age, ethnic origin, gender)
Number of volunteer hours



Program success and highlights

Impact stories

Volunteer highlights

Nomination of program for recognition
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Welcome & Overview of Modules
Rationale
Welcome to the Master Family & Consumer Sciences Volunteer Program. Extension volunteers are a vital
resource. Volunteers enable expansion and make available education and resources to community members
who might not otherwise be served. This lesson provides an overview of the three modules: Cooperative
Extension; Leadership & Public Policy; and Marketing & Branding contained in the Master Family & Consumer
Sciences Volunteer Program.

Estimated Time:
Timing for the lesson will depend on the extent the content is discussed (approximately 20 minutes).

Objectives
The following describes the objectives of this lesson:
 Describe the purpose, structure, and resources necessary to
participate in the program
 Engage in the Master Family & Consumer Sciences Volunteer
Program

Activities
The following describes the activities of this lesson:
 Review slides 1‐11.

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
 No Post test evaluation is included in this lesson.

Feedback
The Master Family & Consumer Sciences
Volunteer Program provides core training that
increases the capacity of Extension volunteers to
help people make informed decisions, enhance
their quality of living, and meet unique challenges
affecting their families, farms, communities, and
the economy.
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Key Concepts:





Volunteers perform a wide range of services to
advance the mission of Extension.
Volunteers will rely on a system of people to be
most effective.
Service as a volunteer is vital to Extension
programming, contributing to education and
services that both directly and indirectly
positively impact Extension clientele.

Module 1
Cooperative Extension
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Lesson 1 ▪ Cooperative Extension History
Rationale
Module 1, Lesson 1: Cooperative Extension History. Cooperative Extension is an educational program
administered through land‐grant institutions in each state. The term “cooperative” describes a combination of
resources, knowledge, and support at the federal level through the United States Department of Agriculture’s,
National Institute of Food and Agriculture (NIFA); at the state level through state governments and land‐grant
institutions; and at the local level through local county Extension offices involving agents or educators,
volunteers, local governments, business and industry, and citizens. This lesson provides a brief overview and
history of how Cooperative Extension was formed and how it has evolved over time.

Estimated Time
Timing for the lesson will depend on the extent the content is discussed (approximately 45 minutes).

Objectives
The following describes the objectives of this lesson:
 Identify the relationship between land‐grant institutions and Cooperative Extension
 Recognize the impact of the Morrill Acts and the land grant institution(s) in your
state
 Identify why the Cooperative Extension System was established
 Learn how to connect to the eXtension website

Activities
The following describes the activities of this lesson:
 Review slides 1‐42
 Websites referenced in this lesson include:
 www.firstworldwar.com
 www.eXtension.org
 http://www.csrees.usda.gov/qlinks/partners/statetext.html

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Land Grant Institutions have three missions. These are:
D) Research, Teaching and Extension.
2. The second Morrill Act of 1890 required states to show race was not an admission criteria for their
land‐grant institution and:
B) Provide cash for states to designate a separate land‐grant institution for persons of color.
3. Cooperative Extension was established by the Smith Lever Act in 1914 to:
A) Share educational information on agriculture and home economics to individuals who did not
attend college.

Feedback
Cooperative Extension is one of the three
arms of the present Land‐Grant
University System: Teaching, Research,
and Extension.

Key Concepts:
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In 1914, Congress passed the Smith‐Lever Act, which
established Cooperative Extension to address rural
agricultural issues on the farm and in the home.
The Smith‐Lever Act mandated that Cooperative
Extension work shall consist of giving instruction in
agriculture and home economics.

Lesson 2 ▪ Family & Consumer Sciences History
Rationale
Module 1, Lesson 2: Family & Consumer Sciences History. Volunteers for Extension Family & Consumer Sciences
are recognized as an important, valuable resource. Volunteers are active participants that provide a valuable
service. Understanding the history of Family & Consumer Sciences will assist volunteers to understand how our
discipline evolved and transformed our identity and purpose, key historical figures and organizations, and our
relevance over time. This lesson reviews Family & Consumer Sciences history.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed; (approximately 30 minutes)

Objectives
The following describes the objectives of this lesson:
 Describe basic Family & Consumer Sciences history and how it fits
into the Land‐Grant mission
 Identify the mission of Extension Family & Consumer Sciences

Activities
The following describes the activities of this lesson:
 Review slides 1‐24.

Post Test Evaluation
The following describes the question and correct answer to the evaluation assessment in this lesson:
1. Extension Family & Consumer Sciences mission is to:
D) All of the above.

Feedback

Key Concepts:


The mission of Family & Consumer Sciences has
remained the same, but the work has evolved
to reflect societal changes: To help individuals,
families, and communities make informed
decisions to enhance their health, well‐being,
and quality of living.
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The mission of Family & Consumer Sciences may
vary from state to state, but all relate to helping
individuals, families and communities.
At the national level, USDA National Institute of
Food and Agriculture’s Family & Consumer Sciences
mission is to focus on the human dimensions of
food and agriculture in addressing priority issues
through scientific research and its application;
strategic partnerships; Extension education; and
the preparation of the next generation of Family &
Consumer Sciences professionals.

Lesson 3 ▪ Family & Consumer Sciences Volunteers
Rationale
Module 1, Lesson 3: Extension Family & Consumer Sciences Volunteers. Committed and hard‐working
volunteers are an essential asset to strengthening of our families, farms, communities, and our economy.
Volunteers bring many benefits to Extension Family & Consumer Sciences and to themselves through human
experience. From team work to the production of new ideas and from learning new skills to overcoming
challenges, volunteers make a difference in our ability to identify and solve problems and to reach and serve
a wide range of people. This lesson discusses the value and function of Extension Family & Consumer
Sciences volunteers.

Estimated Time
Timing for the lesson will depend on the extent the content is discussed (approximately 45 minutes).

Objectives
The following describes the objectives of this lesson:
 State the relationship between Cooperative Extension and Family & Consumer Sciences
volunteers
 Identify two roles of Family & Consumer Sciences volunteers in their state
 Learn the history of the first Family & Consumer Sciences volunteer base
 Explore various opportunities for engagement

Activities
The following describes the activities of this lesson:
 Review slides 1‐31.
 Activity: Take some time to become familiar with Family & Consumer Sciences
Master Volunteer Programs in your state or region.
 Lesson Activity: Identify two roles of Extension Family & Consumer Sciences
Volunteers in your state.

Post Test Evaluation
The following describes the questions and correct answer to the evaluation assessment in this lesson:
1. Family & Consumer Sciences Volunteers often serve in the following roles:
D) All of the Above.

Feedback
The Master Family & Consumer Sciences Volunteer
Program provides the opportunity for an individual
that has a particular love or interest to share their
talents, skills, and abilities with others. The role of
volunteers is important to accomplish the mission of
Family & Consumer Sciences and Extension. Together,
we are able to deliver research‐based information to
help individuals, families, and communities make
informed decisions to enhance their quality of living. 19

Key Concepts:






There are many Family & Consumer
Sciences volunteer opportunities and
roles.
Volunteers enhance Extension outreach
capacity.
Training of volunteers is important to
prepare them for their roles.
The role volunteers undertake will relate
to their knowledge, skills, and abilities.

Lesson 4 ▪ Family & Consumer Sciences Core Programs
Rationale
Module 1, Lesson 4: Family & Consumer Sciences Core Programs. Extension’s core Family & Consumer Sciences
programs have grown and changed with the times; they fundamentally address the challenges of everyday life.
This lesson reviews Family & Consumer Sciences core programming identified by the federal partner, U.S.
Department of Agriculture, National Institute of Food and Agriculture, Division of Family & Consumer Sciences.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the objectives of this lesson:
 Identify the core program areas of Extension Family & Consumer Sciences
 Discuss the role and services of Extension Family & Consumer Sciences, and how
they are relevant in today’s society
 Identify how core program areas of Extension Family & Consumer Sciences are
interrelated

Activities
The following describes the activities of this lesson:
 Review slides 1‐27.
 Lesson Activity: From a current media source, list two family/societal issues
discussed and explain how Extension Family & Consumer Sciences programs can
address these problems.

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. The core programming areas of Family and Consumer Sciences are:
A) Rural Vitality, Financial Capability, Nutrition and Health Literacy, Home Safety and Energy
Efficiency, Child and Family Resiliency, Disaster Preparedness.
2. The role of Family & Consumer Sciences is to enhance the lives of individuals and families. This is
accomplished by:
B) Offering educational programs in the core areas of Family & Consumer Sciences.
3. Which of the following shows how Family & Consumer Sciences core areas are interrelated?
D) Answer A and B.

Feedback

Key Concepts:

Current and critical programming in Extension Family
& Consumer Sciences is categorized by the following
core program areas: Rural Vitality; Financial
Capability; Nutrition and Health Literacy; Home Safety
and Energy Efficiency; Child and Family Resiliency;
and Disaster Preparedness/Response.

•
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•

While all core program areas of Family &
Consumer Sciences may not be offered in every
state, they represent the broad societal
challenges currently addressed because they
impact us all and are interrelated.
These programs address many of life’s daily
challenges and can greatly influence our quality of
living.

Module 2
Leadership & Public Policy
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Lesson 1 ▪ Effective Communication
Rationale
Module 2, Lesson 1: Effective Communication. Communication plays a coordinating and integrating role in the
management of the affairs of any organization, whether it is in the functions of planning, organizing, staffing,
or leading. Effective communication in organizations increases productivity, decreases turnover, and improves
office atmosphere. Not everyone, however, comes from strong communication backgrounds, so it is important
to make certain everyone representing the organization has effective communication skills. This lesson
provides examples and suggestions for delivering effective communication.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 75 minutes).

Objectives
The following describes the objectives of this lesson:
 Determine appropriate methods to effectively communicate both verbally and in
writing
 Identify strategies for effective verbal communication
 Identify strategies for effective listening

Activities
The following describes the activities of this lesson:
 Review slides 1‐54.
 Communication Activity – Slides 26‐29: Use your background knowledge about written
communication to review an example email from an extension volunteer. On the
following slides, consider: What would you change about Darlene’s communication?
 Lesson Activity: Observe two people communicating for 5‐10 minutes and complete
the observation check sheet of listening skills.
 Lesson Activity: Observe someone giving a short (5‐10 minute) presentation and
complete the observation check sheet of speaker strategies on the next slide.
 Effective group communication activities: Back to Back, Telephone

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Which of the following are effective written ways of communicating with Extension clientele?:
E) All of the above.
2. Listening is an important part of communication. Which of the following are important listening
skills?:
D) All of the above.

Feedback
Understanding different communication strategies is
important for volunteers. There are basically three
ways in which we communicate with others: written,
verbal through both speaking and listening, and
nonverbally. With all communication in Family &
Consumer Sciences, we look to build strong
relationships and educate individuals, so they can
make sound decisions about their lives.
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Audience analysis is an extensive process that will
help to volunteers to develop and present
messages successfully.
Understanding the analysis process is as simple as
A. U. D. I. E. N. C. E.
A – Audience; U – Understanding;
D – Demographics; I – Interests;
E – Environment; N – Needs;
C – Customization; E – Expectations

Lesson 2 ▪ Diverse Audiences
Rationale
Module 2, Lesson 2: Diverse Audiences. The United States’ population has experienced remarkable growth and
changes since the 1950’s, especially as demographics have become more racially and ethnically diverse.
Changing demographic momentum will have important implications that will shape future societal well‐being
for our communities. These changes will challenge Extension to create and extend programming and services
that meet the needs of our clientele. We must question, however, who exactly are our clientele? Who will we
need to reach? It is important for volunteers to understand, appreciate, and celebrate diverse audiences, so
they can reach a wide range of people and address critical societal issues. This lesson presents an inclusive
approach to working with diverse audiences.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the objectives of this lesson:
 Define the characteristics of a diverse audience
 Identify a series of approaches entitled “All Reasonable Efforts”
 Pinpoint strategies for making all learners feel welcome and encouraged to participate
 Identify the demographics of your geographic area

Activities
The following describes the activities of this lesson:
 Review slides 1‐31.
 Diversity Discussion: What comes to your mind when you hear the word diversity? What
does diversity mean to you?
 Activity– Slide 11: Sandra is a Family & Consumer Sciences volunteer developing a
recruitment plan for her Money Matters programming. In your opinion: What should
Sandra consider? How should she verify her clientele? How should she tailor her program
to meet target audiences?
 Websites referenced in this lesson:
 http://www.census.gov/
 Lesson Activity: Ask everyone to find someone in the room who they do not know. Instruct
them to introduce themselves to that person, and spend ten minutes talking about
diversity through three questions: 1) How do you describe your hometown and family
background? 2) How do you define diversity? What factors have influenced this definition?
3) Can you recall an instance when you felt you were different?
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Lesson 2 ▪ Diverse Audiences (continued)
Handout Activity:
Please request participants to
complete the following for their
city/county:
County/City:
Population:
% Change over past 10 years:
Age Distribution of Population:
Education Level: (High School
Graduates; Bachelor’s degree or
higher)
Racial Breakdown:
Median Household Income:
% living in poverty:
Primary language spoken at home:

“All Reasonable
Efforts”
“ A series of required
approaches, to solicit
participation of
underrepresented groups to
participate in programming
and services.”

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. “All Reasonable Efforts” means that an employee or volunteer will use a combination of actions
designed to communicate to all persons, particularly underrepresented groups, that Extension
sponsored club membership and program participation are open and that all are welcome and
encouraged to become members or participate in educational programs. Which of the following is an
example of “All Reasonable Efforts”?
C) Develop announcements, flyers, and posters to be placed in locations frequented by the
underrepresented group.
2. One strategy to make all learners feel welcomed and encouraged to participate during a program is:
C) Use empathy and intuition to understand another point of view and accept there is more than one
way to do something.

Feedback
Extension provides programs and activities to diverse
groups of people. When offering educational programs, it
is important that we know our intended audience, make
participants feel welcome, handle challenges and
accommodations, and celebrate diversity to increase
learning and interaction in our environment and
communities.
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Key Concepts:
Changing demographic momentum will have
important implications that will shape the
future societal well‐being for our
communities.
We use approaches entitled, “All Reasonable
Efforts” as guidelines to make certain we are
inclusive in our planning, membership, and
participation.
Understanding the diverse backgrounds of
your clientele and their specific needs will
ensure that your programming exhibits and
celebrates diversity competence.

Lesson 3 ▪ Facilitation Skills
Rationale
Module 2, Lesson 3: Facilitation Skills. Extension volunteers are charged with using their background and
expertise to help others to solve a wide range of problems and issues in communities. To do so, they need a
deep understanding of the issues at hand as well as an ability to connect, motivate, and communicate with
diverse audiences to be able to meet their specific needs. Effective facilitation skills will help volunteers lead
individuals and teams to set goals and accomplish them by working collaboratively through cohesion. This
lesson discusses facilitation skills and techniques.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 40 minutes).

Objectives
The following describes the objectives of this lesson:
 Characterize differing roles of a facilitator
 Identify skills for assisting groups to work together
productively
 Decipher techniques to deal with people in difficult and
compromising situations and topics

Activities
The following describes the activities of this lesson:
 Review slides 1‐32.

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Facilitators have many roles. These include:
A) Be prepared, Guide the group, Treat people fairly, Remain neutral.
2. Which of the following are strategies for dealing with difficult situations during a meeting? Select all
that apply.
A) Set ground rules.
B) A friendly reminder of rules such as “one person speaks at a time.”
C) Refocus the discussion to keep participants on track.

Feedback
A facilitator is someone that helps a group reach an
outcome or have an effective meeting. There are many
characteristics of an effective facilitator, including good
communication skills, treating people fairly and with
respect, making people feel comfortable, being consistent
and flexible, being enthusiastic, and being assertive.
Facilitators have certain responsibilities before meetings,
including being prepared, setting an agenda and ground
rules for the meeting, guiding the group, keeping the
meeting on track, and coordinating follow‐up actions.
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The goal of facilitation is to serve as a human
resource to ensure participation of the group, to
diminish bias and other discriminatory actions,
to empower your team in setting realistic goals,
and to identify pathways to meet the goals.
A facilitator enables groups and organizations to
work more effectively.
People come together and meet for a variety of
reasons.
Facilitators face a host of challenges.

Lesson 4 ▪ Resource Development
Rationale
Module 2, Lesson 4: Resource Development. Extension programming and services require a wealth of
resources to function and engage audiences to make connections between food, health, agriculture, people,
and communities. Through education, research, and extension outreach in Family & Consumer Sciences,
resources are utilized to help people to solve their personal, family, career, and community challenges.
Resource development is not just about raising money, but more about developing relationships with people
that believe in the mission and work of Cooperative Extension. This lesson reviews methods of resource
development to advance Family & Consumer Science programs.

Estimated Time
Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the objectives of this lesson:
 Discuss benefits of Family & Consumer Sciences
 Identify types of resources
 Decipher agencies/organizations to collaborate with to develop
and expand programming and services
 Develop ideas for finding resources

Activities
The following describes the activities of this lesson:
 Review slides 1‐27.
 Lesson Activity: Choose an educational program that you may serve and work with as a
volunteer with Family & Consumer Sciences. Make a list of the resources that you will
need to plan, prepare, implement, and evaluate this program. Remember that we
characterize resources into the following dimensions: human; materials; time; natural;
and financial.
 Lesson Activity: Make a list of possible resources in your geographic area.

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Which of the following are considered in kind resources?
A) Provide a meeting space for a program.
B) A professional presents an educational program for no charge.
D) Provide food for a nutrition class.
2. Which of the following are places to seek resources?
D) All of the Above.

Feedback
Resource development is not just about raising
money. It is more about developing relationships
with people that believe in the mission and work
of Cooperative Extension, especially those that
support the organization for the good of their
community, the state, and even nationally and
internationally.
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Resources are characterized into the
following dimensions: human; materials;
time; natural; and financial.
Resource development is about developing
and building relationships with possible
stakeholders and partners.

Module 3
Marketing & Branding
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Lesson 1 ▪ Branding Family & Consumer Sciences
Rationale
Module 3, Lesson 1: Branding Family & Consumer Sciences. Branding is the process involved in creating a
unique name and image for a product or service in the minds of consumers. Family & Consumer Sciences is a
brand that is aligned with strengthening families, farms, communities and the economy. This lesson describes
the brand of Family & Consumer Sciences and how our brand defines our image, our work as a tight unit, and
marketing of our educational programs and resources.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the objectives of this lesson:
 Identify the reason for branding
 Recognize the Family & Consumer Sciences brand
 Understand when and how to use branding
 Comprehend how marketing and branding coincide

Activities
The following describes the activities of this lesson:
 Review slides 1‐24.
 Lesson Activity: Review your state’s branding policies/resources either online or with
an Extension agent or educator.

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Which of the following is the Family & Consumer Sciences brand symbol?
A)
2. The Family & Consumer Sciences brand is important to use because:
D) A and B.

Feedback
Brand symbols are everywhere. When we see a brand
that is trustworthy, we will use that product or service
often. The Family & Consumer Sciences Alliance, along
with other Family & Consumer Sciences organizations,
developed a brand for Family & Consumer Sciences
programs. This brand, message, and symbol will help
Family & Consumer Sciences and its programs become
more widely recognized. It also will help the public
realize that Family & Consumer Sciences helps solve
complex issues and problems faced by people.
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Marketing the Family & Consumer Sciences
brand is important, and it involves the five Ps—
product, price, place, promotion, and people.
Marketing will enable Family & Consumer
Sciences to disseminate consistent key
messages, elevate the discipline as a critical
research partner for social and behavior
sciences, and increase awareness of the field
and the value of the discipline to the public.

Lesson 2 ▪ Value of Family & Consumer Sciences
Rationale
Module 3, Lesson 2: Value of Family & Consumer Sciences. Family & Consumer Sciences strengthens families,
farms, communities and the economy through research, education, and extension. In today’s society of limited
resources, we need to be able to demonstrate how education related to our field benefits society. This lesson
describes how Family & Consumer Sciences benefits society through addressing critical issues.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the activities of this lesson:
 Describe at least three ways Family & Consumer Sciences
benefits society
 Identify at least two major national impacts of Family &
Consumer Sciences programming

Activities
The following describes the activities of this lesson:
 Review slides 1‐28.
 Websites referenced in this lesson:
 www.blog.usnavyseals.com
 http://www.news.cornell.edu/stories/June07/Operation.ready.mw.html

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Family & Consumer Sciences benefits society by:
B) Teaching essential life skills to today’s individuals and families.
2. Which of the following is a national impact of Family & Consumer Sciences programming?
C) Master Food Volunteers: a program to teach volunteers about nutrition, food safety, wellness and
home food preservation.

Key Concepts:

Feedback
Family & Consumer Sciences has made major impacts with
educational programs. These impacts benefit us at local,
state, and national levels. Family & Consumer Sciences:
1. Helps individuals and families reach full potential
2. Helps make successful and sustainable communities
3. Helps people have enhanced quality of living
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Family & Consumer Sciences professionals and
volunteers teach essential life skills to
individuals and families.
The value of Family & Consumer Sciences is
demonstrated to society economically by
dollars saved and socially by improvement in
lifestyles and quality of living. It is an even
greater value to the individuals and families
that make these lifestyle changes and enhance
their quality of living.

Lesson 3 ▪ Value of Volunteers
Rationale
Module 3, Lesson 3: Value of Volunteers. There is no greater asset to Extension than when a person volunteers
his or her own knowledge, skills, time or resources to assist others to make informed decisions. Volunteering
remains an essential driver of political, social, and economic development. The value of local volunteers’ impact
in families and communities enables Extension to respond quickly to reach diverse audiences and to assist
people whose access to services is limited, especially vulnerable populations. Volunteers truly provide
invaluable support to extend the reach of Extension as well as improve the quality of its services. This lesson
describes the value of Extension volunteers in conducting outreach education.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 30 minutes).

Objectives
The following describes the objectives of this lesson:
 Understand how volunteers fit into the Cooperative Extension
System and the value of volunteers
 Learn how to use the Volunteer Management Database

Activities
The following describes the activities of this lesson:
 Review slides 1‐25.
 Lesson Activity: Understanding the value of your service as a volunteer in Family & Consumer
Sciences is an essential component. Take a moment of reflection and answer the following
questions:
1. How will you best be of service to your Extension faculty & staff? What skills, expertise,
and activities will you be able to provide?
2. How will your volunteer work improve your local community?
3. How will your service as a volunteer be of value to your own professional development?
4. What are upcoming or current volunteer opportunities?

Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Volunteers are important to the Cooperative Extension because:
D) All of the above.
2. The Volunteer Management Database
C) Is an online system for recording volunteer hours.

Key Concepts:

Feedback
The value of volunteers is evident through gains in
Extension, communities, and for the volunteers
themselves. The Volunteer Management Database is an
online national database tool that enables documenting
and reporting volunteer hours, service, and impacts to
local communities.
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Volunteers take on more extensive roles to
deliver research‐based information to
clientele through effective Family &
Consumer Sciences programming.
It is important to recognize volunteers for
their contributions to Extension.

Lesson 4 ▪ Telling Our Story
Rationale
Module 3, Lesson 4: Telling Our Story. Family & Consumer Sciences has an important story to share regarding
our work to strengthen families, farms, communities, and the economy. Who are we? What do we provide?
Who do we serve? How do we serve? Where do we serve? Telling our story gives voice to human experiences
and the educational programming and services that we create to tackle pressing human issues. Telling our story
helps us to reflect on the cultural diversity of the communities of which we serve and our ability to empower
individuals, support families, and enable communities through education and application. This lesson describes
the importance of telling our story to educate stakeholders.

Estimated Time

Timing for the lesson will depend on the extent the content is discussed (approximately 45 minutes).

Objectives
The following describes the objectives of this lesson:
 Utilize storytelling to raise awareness of the value of Family & Consumer Sciences
 Identify government representatives
 Recognize appropriate ways to communicate with government officials and
stakeholders
 Determine methods to market Family & Consumer Sciences educational
programming and resources

Activities
The following describes the activities of this lesson:
 Review slides 1‐30.
 Websites referenced in this lesson:
http://www.contactingthecongress.org/
 Activity: Who are the individuals and groups that should serve as stakeholders for
Family & Consumer Sciences programs?
 Lesson Activity: 1) Develop a 30 second elevator speech about Family & Consumer
Sciences Extension;
 Lesson Activity: 2) Make a list of your representatives, locally, at the state level and at
the federal level;
 Lesson Activity: 3) Write a brief sample letter to a government official about an
important issue and to tell our story.
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Lesson 4 ▪ Telling Our Story (continued)
Post Test Evaluation
The following describes the questions and correct answers to the evaluation assessment in this lesson:
1. Which of the following is an appropriate way to contact government officials?
D) Sending them a well written, polite letter.
2. The following are ways to market Family & Consumer Sciences programs:
D) All of the above.
Bonus Question
3. Family & Consumer Sciences as a field of study or discipline was formerly known as:
C) Both and A and B.

Feedback
Telling the Family & Consumer Sciences story is very
important. When we share our story, we educate diverse
audiences about the rich history and the impacts of our
discipline. These impacts demonstrate how
Family & Consumer Sciences have helped to enhance
quality of living for individuals, families and communities.
Using storytelling, we are able to raise awareness about
the value of Family & Consumer Sciences by sharing real
examples of success in local communities. Telling our story
is recognizing who may need to hear the message,
especially government officials who can influence funding
decisions and champion our work. Using different
methods to communicate the impact and reach of
Family & Consumer Sciences to engage others about our
mission and services is vital.
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Key Concepts:
Effective storytelling to raise awareness
about the value of Family & Consumer
Sciences involves four components:
Research, Response, Results, and
Relevance.
Creating awareness through storytelling
in Family & Consumer Sciences is vital to
the success of our work.
Writing letters, using social media, and
networking using elevator speeches can
help to communicate our public value and
engage others to gain interest and
support for our discipline.

Appendices
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Appendix A ‐ Icebreakers
Icebreakers can play an important role in helping volunteers to integrate and connect with one another in a group
environment. Icebreakers can be an effective way to start a lesson, although they can be used throughout a
lesson, to enhance teaching by helping people to: get to know one another, develop purpose, stimulate
cooperation and encourage participation. Break the “ice”—silence, differences of opinion, time, newly formed
groups, different backgrounds, etc.—by implementing activities that can provide positive momentum for small
group discussion and interaction. The key to implementing a successful icebreaker is to develop or choose a quick
activity specifically focused on meeting the objectives of the lesson and appropriate to volunteers’ needs.
Examples of icebreakers include:

Fact or Fiction Introduction

Magic Wand

This icebreaker helps people to introduce themselves
in a fun, tricky manner. Ask volunteers to write on a
piece of paper three things about themselves, which
may not be known to others. Two are true and one is
not. Ask participants to take turns reading out the
three “facts” as they introduce themselves to others
in the room. Encourage participants to share unique,
fun, and even surprising things. Ask the other person
to guess which items are true and false. Participants
should discuss the “true” introduction items to get to
know each other better. To increase discussion, ask
participants to switch partners and complete the
introductions again. This simple activity generates fun
and laughter and helps the group to know more
about each other.

What if your volunteers were magicians? What would
they choose to happen? What would they choose to
change? Pass a magic wand around the room and ask the
magic to happen. Start with a volunteer and encourage
them to: 1) Create their very own Magician name;
2) Develop a magic saying “for example, Bibbity Bop, or
Do‐wopple Do;” 3) shake the wand; and 4) make a wish.
Encourage your volunteers to have fun with their magic
wand and their magic powers before passing it on to
another magician. Discuss why it is important to make
change.

J. J. Volunteer
What makes for a great volunteer? Ask your participants
and see what they come up with! Divide volunteers into
small groups of 3‐4. Pass out large paper, at least 11X14,
and markers. Ask your volunteers to draw their ideal
volunteer, “J. J. Volunteer.” What characteristics,
knowledge, values, and interest does he or she have?
How does he or she volunteer in the community? Ask
groups to debrief and discuss their interests for serving
as a volunteer.

One Minute Please!
Can you talk for one minute about ANY subject?
Challenge your volunteers to do so and see what
happens! The objective of this activity is to talk for
one minute on a given subject. Choose subjects to
stimulate imagination or choose hot news topics to
cultivate thoughtful discussion. Depending on the size
of the group, section people into groups of 2‐4.
Announce the topic and a member of the group is
randomly selected to speak for one minute. Use a
stopwatch to determine how long he or she lasts
before drying up! Subjects might include, my earliest
memories, my favorite computer game, why beans
are good for you, 10 things you can do with potatoes,
alligator wrestling or cowboy boots.

Power of Question and Answer

Desert Island
Announce, 'You've been exiled to a deserted island for
one year. You can only bring one necessity item and one
luxury item. What would you take and why?' Divide
volunteers into small groups of 2‐4. Allow a few minutes
for volunteers to identify their items before sharing.
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Adults bring to the classroom an abundance of life
experience and wisdom. Let the power of “question and
answer” enhance your teaching of adults. Discuss
diversity and how it is important to have different people
from different backgrounds to serve as volunteers. Divide
volunteers into small groups and ask them to answer the
following questions:
‐ Apple vs. orange?
‐ Dogs vs. cats?
‐ Favorite TV character?
‐ What’s your hometown known for?
‐ Favorite vacation spot?
‐ Favorite food?
‐ Favorite hobby?

Appendix B ‐ Pretest
Pretest
The Master Family & Consumer Sciences Volunteer Program includes a 24‐question pre‐training self‐assessment that
can help you to determine volunteers’ level of competence before participating in the training program. The pretest will
measure the current knowledge base and any gaps in understanding of your volunteers. Volunteer performance on the
pre‐assessment may highlight areas for more specific discussion or compel inclusion of additional information in the
planned unit lesson material. The pretest can be administered either electronically from the website
http://www.masterFCSvolunteerprogram.info or on paper—choose the best method that fits the needs of your
course and/or volunteers

4. Extension Family & Consumer Sciences mission is
to:
A) Provide knowledge, the benefit of which is
the teaching of essential life skills to today’s
individuals and families.
B) Use evidence‐based research and provide the
science that helps to solve the complex and
diverse challenges faced by today’s families.
C) Empower families to pursue improvements to
their quality of life.
D) All of the above.

1. Land Grant Institutions have 3 missions. These
are:
A) Teaching, Extension and Finance.
B) Research, Teaching and Athletics.
C) Extension, Research and Politics.
D) Research, Teaching and Extension.

2. The second Morrill Act of 1890 required states to
show race was not an admission criteria for their
land‐grant institution and:
A) Admit people of all races and colors.
B) Provide cash for states to designate a
separate land‐grant institution for persons of
color.
C) Provide cash for states to start research
farms.
D) Provide land for Native American tribally‐
controlled colleges and universities.

5. Family & Consumer Sciences Volunteers often
serve in the following roles:
A) Serving on local and state advisory
committees.
B) Extending the work of Family & Consumer
Sciences Agents by helping design and
conduct educational programs.
C) Helping in an Extension Office.
D) All of the above.

3. Cooperative Extension was established by the
Smith Lever Act in 1914 to:
A) Share educational information on agriculture
and home economics to individuals who did
not attend college.
B) Start local 4‐H clubs.
C) Boost enrollment at Land‐Grant Institutions.
D) All of the Above.
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6. The core programming areas of Family and
Consumer Sciences are:
A) Rural Vitality, Financial Capability, Nutrition
and Health Literacy, Home Safety and Energy
Efficiency, Child and Family Resiliency,
Disaster Preparedness.
B) Food, Nutrition and Health; Food Preservation
and Horticulture.
C) Food, Financial Capability, Community
Vitality, Marketing and Consumerism, and
Agri‐Tourism.
D) Financial Management and Housing; Human
Development/Aging and Textiles.

9. Which of the following are effective written
ways of communicating with Extension clientele?
A) Newsletters.
B) Emails.
C) Letters.
D) A and B.
E) All of the above.

10. Listening is an important part of communication.
Which of the following are important listening
skills?
A) Maintain eye contact.
B) Repeat what speaker is saying in your own
words.
C) Not interrupting speaker.
D) All of the above.

7. The role of Family & Consumer Sciences is to
enhance the lives of individuals and families.
This is accomplished by:
A) Providing free childcare so parents can attend
college classes.
B) Offering educational programs in the core
areas of Family & Consumer Sciences.
C) Offering educational programs in certain
crafts.
D) None of the above.

11. “All Reasonable Efforts” means that an
employee or volunteer will use a combination of
actions designed to communicate to all persons,
particularly underrepresented groups, that
Extension sponsored club membership and
program participation are open and that all are
welcome and encouraged to become members
or participate in educational programs. Which of
the following is an example of All Reasonable
Efforts?
A) Call friends and invite them to an Extension
program.
B) Announce all Extension programs in your
church bulletin.
C) Develop announcements, flyers, and posters
to be placed in locations frequented by the
underrepresented group.
D) Only advertise program on website.

8. Which of the following shows how Family &
Consumer Sciences core areas are interrelated?
A) A young family is struggling to eat nutritiously
on a limited income.
B) A working couple is trying to decide on proper
care for elderly parents while living within a
budget.
C) Answer A.
D) Answer A & B.
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16. Which of the following are places to seek
resources?
A) Local Businesses.
B) Websites.
C) Schools.
D) All of the Above.

12. One strategy to make all learners feel welcomed
and encouraged to participate during a program
is:
A) Make sure you present your opinion and
feelings about a subject.
B) Listen to others opinion but let participants
know you have the correct answer.
C) Use empathy and intuition to understand
another point of view and accept there is
more than one way to do something.
D) Treat all participants exactly the same.

17. Which of the following is the Family & Consumer
Sciences brand symbol?

A)

13. Facilitators have many roles. These include:
A) Be prepared, Guide the group, Treat people
fairly, Remain neutral.
B) Guide the group, State your opinion first,
Allow one person to dominate the discussion.
C) Set an agenda, Cut the meeting short so you
can attend another program, Vote on all
decisions.
D) Guide the group, Never clarify, Encourage
side conversations.

B)

C)

D)

18. The Family & Consumer Sciences brand is
important to use because:
A) Family & Consumer Sciences will experience
an increase in recognition.
B) The brand creates a clear and unified symbol
for the field.
C) The brand symbol is pretty.
D) Both A and B.

14. Which of the following are strategies for dealing
with difficult situations during a meeting? Select
all that apply.
A) Set ground rules.
B) A friendly reminder of rules such as “one
person speaks at a time”.
C) Refocus the discussion to keep participants
on track.

19. Family & Consumer Sciences benefits society by:
A) Teaching individuals and families the value of
fast food.
B) Teaching essential life skills to today’s
individuals and families.
C) Using popular opinion to help families solve
problems.
D) None of the above.

15. Which of the following are considered in kind
resources? Select all that apply.
A) Provide a meeting space for a program.
B) A professional presents an educational
program for no charge.
D) Provide food for a nutrition class.
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20. Which of the following is a national impact of
Family & Consumer Sciences programming?
A) Project Taking Charge (PTC:) A program to
help teens learn how to spend money.
B) Master Naturalist: a program to teach
volunteers to conserve and manage natural
resources.
C) Master Food Volunteers: a program to teach
volunteers about nutrition, food safety,
wellness and home food preservation.
D) Both a and c.

23. Which of the following is an appropriate way to
contact government officials?
A) Going to their office without an appointment.
B) Calling them at home in the evening.
C) Visiting them at home.
D) Sending them a well written, polite letter.

24. The following are ways to market Family &
Consumer Sciences programs:
A) Newspaper article.
B) Radio and television spots.
C) Flyers in prominent places.
D) All of the above.

21. Volunteers are important to the Cooperative
Extension because:
A) They extend the educational work of the paid
Extension staff.
B) They can be an advocate for Cooperative
Extension.
C) They help keep Extension work relevant by
helping to identify needs in the community.
D) All of the above.

Bonus Question
25. Family & Consumer Sciences as a field of study or
discipline was formerly known as:
A) Domestic Science.
B) Home Economics.
C) Both A and B.
D) None of the above.

22. The Volunteer Management Database (VMD)
A) Is only for sharing newsletters.
B) Is only for Extension employees.
C) Is an online system for recording volunteer
hours.
D) Is available only on Saturday and Sunday.
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Appendix C – Training Evaluation
Training Evaluation
Course Title: Master Family & Consumer Sciences Volunteer Program
Instructor:

Date:

Upon completion of the Master Family & Consumer Sciences Volunteer Program, volunteers are strongly encouraged to
complete this evaluation form. Completing this form will assist in assessing whether or not this learning activity is the
best approach for the training need. Please fill the circle of the response below that best describes your assessment of
the training.

1. Please rate your knowledge or skill
regarding the training topics BEFORE
participation in the training.
2. Please rate your knowledge or skill
regarding the training topics AFTER
participation in the training.

3. The training prepared me to perform
the tasks described in the course
objectives?
4. The course length was sufficient to
deliver the content.
5. The course design (materials and
learning objectives) encouraged my
participation.
6. The information was at an
appropriate level to understand the
course content.
7. The pretest and post test questions
helped me to learn the course
information.
8. The learning aids (PowerPoint slides
and activities) assisted my learning.
9. Overall, how satisfied are you with
this course? Would you recommend
it to others?
10. Additional Comments:

N/A

Poor

Fair

Undecided

Well

Very
Well

























N/A

Strongly
Disagree

Disagree

Undecided

Agree

Strongly
Agree
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Optional Questions:
N/A

Strongly
Disagree

Disagree

Undecided

Agree

Strongly
Agree

11. The instructor was prepared for
class.













12. The instructor was knowledgeable
about the course content.













13. The instructor was responsive to
questions and other needs.













14. The instructor presented the
content in an interesting manner.









































































20. Overall, I am satisfied with the
instructor(s).













21. Overall, I am satisfied with the
training environment.













15. The instructor communicated well.
16. The instructor encouraged
participatory and interactive
learning environment.
17. The training facilities were suitable
for learning.
18. There was adequate
accommodation for any special
needs.
19. The training location was easy to
find.

40

For successful completion of the
Master Family & Consumer Sciences Volunteer Program

This certificate is awarded to

Certificate of Achievement
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